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Case studies, written as research narratives - Working prototype used for testing

Summary

Six years designing digital products, with research as the part of the job | run myself rather than commission. My strongest work is
triangulation: on the last major project | combined 20 customer interviews, session replay analysis, a UX audit and an audit of 31
support tickets, and it dismantled the single root cause the whole team had agreed on and replaced it with seven distinct problems
and four behavioural personas. That reframed the brief from fixing reported bugs to unblocking people who think about the task
differently, which is a strategy change rather than a design change. | have run both generative and evaluative studies, and | have
designed money critical and regulated flows where getting the user's mental model wrong has a cost.

Research Experience

LettrLabs, Product Designer to Senior Product Designer | Dec 2024 to Jun 2026 - Digital platform, fully remote,
embedded with product, engineering and data

® Ran 20 in depth customer interviews and synthesised them into four behavioural personas built on mental models rather than job
titles, which turned out to be the more predictive segmentation.

® Triangulated four sources on one question: interviews, Hotjar session replay and heatmaps, a structured UX audit, and a tagged
audit of 31 support tickets classified by whether the customer needed a human to complete the task. Each method alone pointed
somewhere different. Together they identified seven distinct blockers where the organisation had agreed on one.

® Turned that insight into a strategy shift, not a fix list. The brief moved from repairing reported defects to supporting five distinct
entry paths into one underlying model, because customers arrived with different mental models of the same task. Six weeks from
audit to shipped, 15 of 31 logged issues resolved in phase one and 16 consciously deferred with a rationale.

® \Validated the resulting model with engineering across about 55 states and 13 flows before build, so research findings survived
contact with implementation.

® Ran moderated and unmoderated usability testing on critical journeys, including tests on working coded prototypes wired to live
data rather than static mockups, so participants behaved as they would with the real product.

® Analysed behavioural and quantitative data continuously: GA4 and Google Tag Manager event and funnel analysis, Hotjar
session replay, Microsoft Clarity rage and dead click data, and A/B tests where the result decided what shipped.

® Researched money critical behaviour: 17 logged customer requests and 14 payment related tickets shaped a billing redesign
that took a task from a one to three day support turnaround to about 1.5 minutes, and spend control research addressed about
$158K of overspend across incidents.

® Communicated findings to designers, product managers, engineers, executives and to sales, marketing and customer success,
and ran the cross functional sessions that turned customer facing insight into in product tooling.

® Owned accessibility research and validation to WCAG 2.1 AA using axe DevTools plus manual keyboard, focus order and
screen reader testing at 200 to 400% zoom.

Creative Beanie, Founder and Freelance Product Designer | May 2020 to Present - Independent practice across the
US, Europe, the Philippines and the UAE
®  Six years running discovery for clients with no research function: stakeholder interviews, competitor and market analysis, and

analytics review before any design starts. Three clients drive about 75% of revenue, which depends on the research being right
rather than agreeable.

®  Run continuous evaluative work post launch with A/B testing in Optimizely and VWO, GA4, Google Tag Manager, Hotjar and
Microsoft Clarity, then feed findings back into the next iteration.

® Present findings to founders and CEOs who are not designers, which means the narrative has to carry the argument rather than
the artefact.

Medicomm Pacific Inc. (PPD), UI/UX Designer | Oct 2020 to 2021 - Consumer native mobile, requlated healthcare
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® Researched and designed for two very different user groups with different technical fluency on one service: consumers booking
care, and clinicians managing records and prescribing. Three apps shipped with more than 65,000 combined downloads, the
clinician app rated 4.8 across 341 reviews.

ULedger Inc., Product and UX Designer | Sep 2023 to Oct 2024 - Blockchain audit and verification platform
® Researched how non specialists read machine generated transaction records, then redesigned the explorer so someone
verifying a record could read it without engineering knowledge.

®  Built the design system across web, email and SaaS products, lifting design delivery about 200%.

Zoot It Up, UI/UX Designer | Aug 2021 to Jul 2023 - E-commerce

® Two years of continuous A/B testing on funnels and landing pages, plus market and competitor analysis. Testing decided what
shipped, which is where | learned to design a study that can prove me wrong.

Psychiatry 2.0 / Trinergy Health, UX and Digital Designer | Feb 2023 to Aug 2023 - US healthcare, regulated

® Researched and redesigned intake, booking and payment across three service tiers, reducing the steps between a first visit and
a confirmed appointment.

Methods and Skills

QUALITATIVE: In depth interviews, moderated and unmoderated usability testing, task based testing, contextual enquiry with
clinicians and operators, support ticket and contact centre analysis, structured UX audit and heuristic evaluation, competitor
analysis.

QUANTITATIVE AND BEHAVIOURAL: Session replay and heatmap analysis in Hotjar and Microsoft Clarity, event and funnel
analysis in GA4 and Google Tag Manager, A/B testing in Optimizely and VWO, logs and ticket volume analysis.

SYNTHESIS: Triangulation across methods to test rather than confirm a hypothesis. Behavioural personas built on mental models.
Journey mapping. Insight narratives that name the strategic implication, not just the finding.

COMMUNICATION: Findings presented to designers, product managers, engineers, marketers and executives. Case studies
written as reasoning rather than screenshot galleries. Visual storytelling using Figma, and prototypes built as research stimuli.

ACCESSIBILITY: WCAG 2.1 AA validated with axe DevTools plus manual keyboard, focus order, screen reader and 200 to 400%
zoom testing. Accessibility treated as a research question about who is excluded rather than a checklist.

TOOLING: Figma at expert level. Claude Code, Cursor, Figma Make, Codex and MCP for building working prototypes as test stimuli
and for Al assisted synthesis, always verified against raw data rather than accepted.

Education

® Creative Web Design, TESDA short course, 2019

® B.S. Computer Engineering coursework, one year, Pamantasan ng Lungsod ng Maynila
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